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It's work o'clock

TS WORK
O'CLOCK

See You at The Top Magazine: What is your
work and what do you love about ite
Londiwe Mashaba: Cashier. Learning how it
is like being in a working environment and
interacting with different people each day.

Magazine: Good as a team player or
lone rangere

LM: Team player, because | believe
that | work well with others in

team setting as we are able to
communicate effectively and
support each other. Which

makes the work easier,

because we share ideas

and suggestions.

Magazine: One thing your
co-workers like about
you.

LM: We share goals and
interest, have a similar
sense of purpose which
creates strong bonds,
as each understand
and supports the
other's professional
goals.

Magazine: One thing
you are always a culprit
for at work

LM: | have never been a
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It's Work o'clock

culprit of anything since |
love my job and | work hard.

Magazine: One skill you
have that is very important
to your work.

LM: Hard working and
multi-tasking.

Magazine: Prefer spoiling
yourself or saving money¢
LM: Spoiling myself and save;
| do both.

Magazine: How do you
spend your off days?

LM:Tam anindoor person, so
| prefer being indoors resting.

Magazine: What do you do
to uplift your mood/spirite
LM: Talk to my loved ones,
listen to music, and eat nice
food.

Magazine: Would you date
a co-workere Whye

LM: No, I respect the working
environment.

Magazine: Brag  about
something you did in 2023
LM: I manage to heal from
past traumas and got myself
back, got a job.

Magazine: How do you
protect yourself from
workplace politics/toxicity 2
LM: By being brave and not
naive, | distance myself from
toxic people who practice
bad politics.

Magazine: One thing that
most people assume about
you that is not true

LM: That I'm monied.

Magazine: Going out or
Netflix & Chille
LM: Netflix and chill.
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| Am Foodie

KEC!

By: Malwande Dlamini

Food for thoughte What if KFC really slows the
panic, the panic to stay relevant, the panic
to be good enough, the panic to figure it all
out, the panic to have New Year resolutions
and cut people off, the panic to stay ahead
of your 20s whilst remembering to always have
Friday night plans because you only live once?
Regardless of being tired of panicking, | am
going to continue, and at least | will do it with
my stomach doing summersaults. 4 dunked
wings are too small, 8 and 12 burry your wallet,
but 6 is just right. KFC has figured out the
perfect recipe to heal my emotional wounds,
solo date or a date with friends, order bucket
for 1, if | feel like a bit of

change, something different,

The snack burger is the perfect replacement,
6 saucy dunked wings, and dessert with @
vanilla krusher even Janworry can feel like
December. You know whate As a food lover
it is my self-appointed duty to explore my
taste buds, so | can proudly also recommend
outside my favorites; zinger wings (wings are life
okay, don't judge me), that twister? It almost
got me, | kid you not, and for your child, get
them chicken strips and watch if their foot isn't
dancing as they bite into them, then ice cream
is standard, if you want to go out of the box, fry
the summer shake, pick your own flavor.



Business in Mind

Count & Knowwhat

By: Celumusa Dlamini

The year 2024 has started in earnest, and
your business goals for 2024 should be set
and you should have hit the ground running
already. Otherwise the year will come and
go so fast and you will have achieved
nothing. One of the major problems with
goal achieving in business is not “What” to
measure. Apart from just net profit and total
revenue, what other numbers do you need
to keep track of? So its not just a matter
of counting, its also about knowing what
counts.

For every business, there are certain
numbers or matrices that are key for the
growth and survival of that business. For
example, in the restaurant business, some
of the key numbers include the number of
servings/meals per day. In the retail business
some of the key numbers includes average
transaction value. In today’s digital world,
some of the numbers to keep frack of
includes foot traffic and digital traffic. By
keeping track of such numbers, you could

gain insights infto whether you still need to
keep a physical office, pay rent and other
overheads or if you can survive and grow
while your business’'s presence is entirely
digital.

Another interesting matric to track is where
your customers heard about your business.
For all the marketing platforms you use, do
you know where most of your customers
have seen your businesse Is it Facebook,
WhatsApp status, newspaper ads, etce For
some of the businesses that | run, | have
since decided to drop some advertising
platforms entirely, because, not only are
they expensive, they account for a tiny
percentage of my sales.

If you keep track of this types of data about
your business, you will always be ahead of
the market and you will be better positioned
for growth.
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Modern Makoti

EXPLORING

the Concept of Makotl

By: Mrs. Samu Busika

| am both honoured and excited for this opportunity to interact with
readers of the Modern Makoti column now and moving forward. This

column will be a space to discuss issues relating to the Modern Makofi
and explore issues relating to her.

| found it important that we intfroduce this column with an overview of
the makoti term so that we move along with the same understanding.
Makoti is a Southern African Nguni language name referring to a newly
married woman or a bride. It is a term popularly used by her in-laws
to refer to her. The origin of the term is debatable, there is however a
popular belief particularly in Namibia & South Africa that the term makoti

is derived from Afrikaans language Maak ons Tea (make us teq) or the
English maker of tea.

In African cultures, the role of a makoti holds significant
importance. This role is deeply ingrained in the traditional
customs and values of African societies, where the makoti is
expected to fulfill certain cultural expectations. Interestingly
there seems to be no defined period when a bride stop

being a makoti. Or maybe is it until she is a mother-in-law
herself?

In many African Indigenous cultures, makoti is perceived as

an extender of the family and the giver of prestige to the

family of her husband. She becomes a part of her husband'’s

family through cultural processes.

There are certain expectations for every makoti, whether

spoken or unspoken. There are also rules and regulations that

govern her conduct in the family and she is expected to

comply to these as she works towards proving her worth.

As we journey together in this column, we will explore
some of these issues deeper against the reality of
the modernization of the African societies. Our
discussions will be on the new generation of Bo
makoti, “modern makotis” and their everyday
realities, how they handle their affairs, their
interests, their goals, opportunities, challenges
they face, and many more issues of interest. Stay
connected. 05



Adver-
lising

By: Thembelani Nhlabatsi

n today's
has

digital age, social media
become an integral part of our
lives, connecting people and shaping
conversations like never before. Behind
every successful social media presence lies
a talented and dedicated social media
manager. Nondumiso Msibi, a go-getter
who has taken the industry by storm. With her
unwavering passion for online advertising
and community management, she is making
her mark as a trusted voice in the world of
social media. Ndumi, as she is affectionately
known by those close to her and her beliefs
are perfectly aligned with the leading
advertising agency she works with in Manzini,
which are creating a brand and culture that
stands for something great. A girl bornin New
Heaven, and raised in Nkoyoyo, she holds

an Associate Degree in Public Relations
Management from Limkokwing University
of Creative Technology. Ndumi is also a
former seasoned journalist, who worked
with one of Eswatini's leading newspapers.

Aspirations in the Industry
When Ndumi first entered the industry, her
aspirations were clear - to be the voice of
the voiceless, the one person trusted with
voicing out people's thoughts and ideas. She
aimed to create a space where individuals
could freely express themselves and connect
with others. While she acknowledges that
she hasn't fully achieved her goals yet,
she believes that running her own media
empire will be the ultimate testament to
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her success.

Attraction to Social Media

Curiosity sparked Nondumiso's journey into
the world of social media. It was her nieces
Wigle

constantly reminded her to "get with the
tfrends." Intrigued by their insistence, she
delved into the realm of online advertising
and quickly fell in love with its dynamic
nature. The ever-changing trends and
the opportunity to connect with diverse
communities captured her attention,
making social media management her
true calling.

Biggest Influence

As an ambitious young woman, she
attributes her success and creative prowess
to her boss, whom she considers a creative
genius. The guidance and mentorship
received have shaped her professional
journey, allowing her to constantly
challenge herself and push boundaries.
Inspired by her boss's innovative thinking,
Ndumi incorporates fresh ideas into her
work, ensuring her clients' online presence
is at the forefront of industry trends.
Differentiating Social Yo o]
Management

One of the primary differentiators between
social media management and traditional
studies lies in the need to stay agile and
adaptable. Social media managers must
always stay on their toes as trends change
rapidly. Moreover, they shoulder the
responsibility of developing compelling
content, managing online communities,
and conducting daily analyses of target
audiences. This dynamic environment
requires a unique skill set that combines
creativity, strategic thinking, and data-
driven insights.

Day-to-Day Work and Intricacies

As a social media manager, Ndumi's work
revolves around staying updated with the
online world. She begins her day catching
up with the latest happenings, devising
online strategies, and analysing data to
optimize her clients' online presence. Her
dedication and

meticulousness ensure that her clients'
brands are leading the conversation and
leaving a lasting impression on their target
audience.

Challenges Faced

While she thrives in her role, she
acknowledges that deadlines can be
a significant challenge. The fast-paced
nature of the industry demands efficiency
and quick turnarounds. However, her
ability to multitask and prioritize allows her
to overcome these hurdles and deliver
exceptional results for her clients.

Advice for Career Seekers

As a go-getter herself, Ndumi emphasizes
the importance of inquisitiveness when
pursuing one's desired career. Asking
questions, seeking knowledge, and
continuously learning about the chosen
path are key to success. By staying curious
and embracing new challenges, aspiring
professionals can carve their own path and
achieve their career aspirations.

Ndumi's journey as a social media manager
is a testament to the power of passion,
curiosity, and adaptability. Her unwavering
commitment to staying updated with trends,
coupled with her strategic thinking abilities,
has made her a force to be reckoned with
in the world of online advertising



Fashion & Bea

uty
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By: Lelo Mkholo

ashion

As a magazine columnist, it's my privilege to
explore the ever-evolving landscapes of fashion
and beauty. Two industries that not only shape
cultural norms but also serve as a mirror reflecting
society's values, challenges, and aspirations. The
symbiofic relationship between these two realms
is undeniable, with each influencing the other in
a continuous dance of creativity and reinvention.

Fashion, an art form that drapes the body in a
myriad of textiles, colors, and silhouettes, has long
been a means of self-expression. From the haute
couture runways of Paris to the streetwear that
dominates urban landscapes, fashion provides
a canvas for individuals to convey their identity,
mood, and even political stance. It is an external
display that often hinges on the beauty norms of
the time.

Beauty, on the other hand, is an infimate and
personal journey that one may want to embrace.
It encompasses the vast array of products,
techniques, and rituals that individuals partake
in fo enhance or alter their natural appearance.
Whether it's the application of a bold red lipstick
or the subtle contour of a cheekbone, beauty
practices are deeply entrenched in the fabric of
daily life, often influenced by the fashion trends
that dominate the season.

The convergence of these two industries is perhaps
most evident in the cyclical nature of trends. As
hemlinesrise and fall and palettes shift from pastels
to neon, so does the beauty trends oscillate. The
smoky eyes and tousled hair that complement
boho-chic ensembles give way to sleek buns and
minimalist makeup as fashion takes a turn towards
structured minimalism.

Yet, fashion and beauty are not merely about
following ftrends. They are powerful tools for
empowerment and self-definition. In recent years,
we've witnessed a seismic shift towards inclusivity,
with the celebration of diverse body types, skin
tones, and gender expressions. Fashion brands
are extending their size ranges, and beauty
companies are developing expansive shade
offerings, acknowledging the unique beauty of
each individual.

Sustainability has also taken a center stage, with
both fashion and beauty industries being called
to account for their environmental impact. Ethical
fashion and clean beauty are no_longer niche
markets but




Fashion & Beauty

are becoming the standard,
as consumers demand
tfransparency and responsibility
from the brands they support.

Moreover, the rise of social
media has  democratized
fashion and beauty, allowing
for a diversity of voices and
perspectives to be heard.
Influencers and consumers can
now have an equal and direct
impact on what is deemed
fashionable or beautiful,
challenging the ftraditional
gatekeepers of these industries.

As we look to the future,
technology will undoubtedly
play a pivotal role in shaping
fashion and beauty. From virtual
fitting rooms to augmented
reality makeup apps. The
possibilities for innovation are
boundless. The integration of
techintotheseindustriesnotonly
makes them more accessible
but also opens the door to
personalized experiences,
where fashion and beauty can
be tailored to the individual in
unprecedented ways.

In  conclusion, the worlds
of fashion and beauty are
more than just superficial
adornments.They arereflections
of our collective consciousness,
indicators of social change,
and insfruments of personal
liberation. As we continue to
navigate the  complexities
of these industries, we must
celebrate their potential for
creativity, inclusivity, and
sustainability. After all, fashion
and beauty are not just about
what's on the outside; they're
about expressing who we are
and who we aspire to be.



Healthy Lifestyle

JRMAL BLOOD ANEMIA

Platelets

.\/\,"\ Understanding
Iron

Deficiency

Anaemia

SYMPTOMS OF IRON DEFICIENCY ANEMIA

0.

Fatigue and tiredness Poor physical exertion

| Weak and dizziness Headaches Cold sensitivity
Lightheadedness _ Dark civcles around eyes

By: Sive Dlamini

WHAT IS IRON DEFICIENCY ANAEMIA?2

Iron deficiency anaemia is when your body doesn’'t have enough iron. Without sufficient
iron, your body can’t make enough haemoglobin (the substance that enables your red
blood cells to carry oxygen around your body). As a result you may feel tired and short
of breath.

WHAT ARE THE SIGNS AND SYMPTOMS OF IRON DEFICIENCY ANAEMIA?
If you have iron deficiency anaemia you may experience:

° Tiredness and lack of energy

Shortness of breath

Chest pain

Heart palpitations (when you can feel your heart beating)

Pale skin

Headaches, dizziness or feeling lightheaded.

Brittle nails that break easily

Unusual cravings for things that aren’t food - like ice, mud, or starch.

WHAT CAUSES IRON DEFICIENCY ANAEMIA?

Iron deficiency anaemia occurs when you're not consuming enough iron or you're
losing too much iron. Causes include:

° Blood loss: If you lose blood you lose some iron, so women who have heavy periods
may experience anaemia, but it can also be caused by bleeding in the stomach or
intestines. This type of bleeding may be due to taking non-steroidal anti-inflammatories
(such as ibuprofen and aspirin) or to stomach ulcers.

° A lack of iron in your diet

° An inability to absorb iron: In a small number of people, including those with
coeliac disease and those who've had part of their stomach or intestines removed, the
body can't absorb as much iron as it should

° Pregnancy: In pregnancy a woman's iron stores have to serve her own needs and
those of the growing baby. That's why iron deficiency anaemia occurs quite commonly
in pregnancy.
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Art of Hustling

BRANDING;

THE NEW BUSINESS ASSET

By: Jumbo Khumalo
thought it would be nice if my first article
Iwos about branding as | am an author of
a book talking about branding. Welcome to
my column my lovely readers. Going forward
we will be discussing everything hustling!!!

The rules of the business game in the new
economy have changed. Many things which
were once principal are now obsolete. This,
therefore, necessitates business people to
discover new effective ways for doing busi-
ness so to remain feasible. Branding is one
of the newest principles that top business
people and highly profitable companies are
leveraging on.

A brand is a monetized name or story. It can
be an individual, a product or company that
has built a perception of value in the minds
of consumers. Branding, therefore, is the busi-
ness activity of managing and optimizing the
way people perceive a company, person,
or product. The main purpose of branding is to
maximize and positively influence the percep-
tion that consumers hold about a person
or product.

Customer Centred Engagement

All successful brands Successful brands al-
do business by the ways keep in touch
customer rules. To with their audience.
them, the customer is They engage; making
always right. the audience feel as

insiders.

Alliances Positioning
Successful brands al- Every successful

ways form synergistic
partnerships with oth-
er brands. They never
try to operate solo.

Intentionality

brand positions itself
to stand out for or
by something in the
industry.

Successful brands are intentional about ev-
erything. They grow by design, not by chance,
with strategies and plans of action in place.
They know what to do when, where and with
whom.

Practices Of Successful Brands

In foday’s business
world no company
can survive for long if
It operates as a “me

foo"” product. The same
applies fo individuals.
Branding is the new
business asset.”
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Believe

GODS VOICE
O V E R
FAMILIARITY

By: Babhekwa Damini

ften times as the year begins we all
Ohove some Goals lined up. There s
this sense of excitement for the New
Year, and it seems as if there is a push that
wants us to live as it is the New Year. It's al-
most similar to being given the opportunity

fo start over.

However, for some people the New Year
is a time of pain. This is because they har-
bour pain, hurt, disappointment, unfulfiled
dreams and so on, from the previous year.

In all these interesting seasons that we en-
counter as children of God, we should al-
ways keep in mind that God is with us. We
should keep in mind that these seasons
don’'t define who we are but are things that
will pass. The common questions we often
ask in these different seasons is GOD ARE
YOU THERE?

The bible in the book of Ecclesiastes chap-
ter 3 speaks about there being a season for
everything and a time for every activity un-
der heaven. This basically means that we
are bound to experience different seasons.
When you have got used to pain and dis-
appointed it's hard to hear Gods voice. For
an example, applying for a job and con-
stantly getting rejected or not receiving any
response makes us lose our faith in God. In
that kind of situation it's hard to hear Gods
voice because there is a cycle that you are
used fo.

The Bible in the book of Proverbs chapter
3 verse 5-6 says “Trust in the Lord with all
your heart; do not depend on your own un-
derstanding.” Verse 6 says “Seek His will in
all you do; He will show you which path to
take''. The secret is TRUST and the sign you
are looking for is Trust. Let Go and Let God.
As we start this year choose to believe again
and trust God. Do this by letting go of all the
plans and ideas you had and pray to God
to guide you.
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Ama2000

he beginning of a new
Tyeor marks new begin-

nings, a fresh start and
a second chance fo the
struggles of life. As young
people we are always look-
ing forward to a new year
despite the challenges one
may have faced the previ-
ous year.

The month of January marks
the beginning of a new year,
and it also tells you that this is
the right time to set goals for
yourself. It is the time to get
to the drawing board and
come up with a strategy on
how to furn your dreams into
reality.

We are young people with beautiful dreams, but how will
dreaming take us to where we want to see ourselves tfomor-
rowe One writer once said no pain no gain. We need to set
our goals foday, and work hard to make them a reality.

In our endeavour to realise our dreams, we shall meet so
many hurdles and challenges along the way. It won't be all
rosy. We need to accept failure along the way, it as aladder
to get to the top. Do not dwell on what you have failed to
achieve, nor should you dwell on your past mistakes. Learn
fromm them and move on, and also remember the fear of the
Lord is the beginning of wisdom (Proverbs 9:10).

It is very crucial that as you
set your goals and try to turn
your dreams into reality you
ensure that you have a rela-
tionship with God. You need
to involve Him in everything
that you do. Seek wisdom
from Him and ask Him to be
your source of strength.

As the year commences let
us refuse to allow people de-
fine us. Every individual is writ-
ing his/her story and editors
are not allowed. | hope and
believe my beautiful readers
that as the year goes by we
are all going to find our pur-
pose in this thing called life,
no matter how difficult it is.

Let us strive fo
make it fo the fop
and become a
betftter version of
ourselves.
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Life After Grad

So what happens
now?

Just a few months ago you were dependant
on noodles and KOO beans but how you are
an unemployed adult. What if varsity, then,
was not meant to just teach us academic
materiale What if we inherited an important
“accidental” skills set?

Your ability to wrestle with lecturers to de-
fer a test to a later date could help you in
the real world. What about your ability to
make feams work together or to even mo-
bilize a strike? What about also writing other
students’ projects and testse Or what about
your ability to sell just what your classmates
need? What if in the meantime then we
treat our qualifications as a plan B and man-
ifest those “accidental” skills varsity gave
use Who knows we could even make some
money and earn a living!

arsity is fun for some, even though it
Vcorries its challenges. If a module

doesn’t deal with you, a test, assign-
ment, internship or difficult lecturer definitely
will. Someone once said “Utsi kulukhuni kun-
gena eMvasi, uyakwati kuphuma?’ loosely
translated, “If you think enrolment to a Uni-
versity is tough, do you have a clue how
passing is¢” and | couldn’t agree more.

After 4 or more gruelling years, equally
mixed with joy and suffering, you are ‘'of-
ficially unemployed’'. We all secretly hope
that we would be the lucky ones sought af-
ter by giant companies and other employ-
ment organisations as soon as we graduate
but it never happens. You eventually grasp
the harsh reality of what it means to be a
degree holder in this country.

The journey to graduation was itself beautiful
but tiresome, then comes the post grad life,
which is just depressing. Some months after
graduation, when everyone has forgotten
you are a graduate, you start to feel the un-
employment frustration. Then shame follows.
So many questions start flooding your mind
and these include questions such as: What
do you say to people your age that are
very successful without any degree?2 Will |
be stuck working at grocery stores my whole
life2 Depression then inevitably follows.
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Acts of Kindness

ACTS OF KINDNESS

The Power of Kindness:

world, acts of kindness shine like beacons

of light, reminding us of the inherent good-
ness that resides within us all. From small ges-
tures of generosity to life-changing acts of
selflessness.

In a fast-paced and often self-absorbed

Acts of kindness encompass a wide range
of gestures, from simple acts like holding the
door for someone or offering a smile to more
significant acts like volunteering, donating
to charity, or helping someone in need. They
are selfless acts that aim to uplift others, of-
ten without expecting anything in return.

Kindness is a mindset that can be nur-
tured and cultivated. By consciously in-
corporating acts of kindness info our
daily lives,

we contribute to a culture of compassion
and empathy. Simple acts like offering
a listening ear, expressing gratitude, or
performing random acts of kindness can
make a tfremendous difference. Choos-
ing kindness not only benefits others but
also enhances our own well-being and
creates a more harmonious society

Soon schools will be opening and there
are a lot of orphaned children out there.
Be it a single or double orphan, will be in
desperate need of a pair of shoes, uni-
forms and other essentials for their ac-
ademic needs. Offering such to those
children will go an extra mile in their lives
and the warmth of a gift can extend
far beyond the physical realm, offering
hope and reminding those in need that
they are not forgotten.

Each actof kindness, no matter how small
it can be, has the potential to create a
ripple effect that can transform lives and
communities or the world at large. Be in-
spired to inspire others and together we
can create a world where acts of kind-
ness are the norm rather than the excep-
tion. The world is full of kind people if you
can't find one be one.
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Annonymous

B Anonymous with

Anonymous:

“At some point | stopped going to church
because the congregation were plotting a
downfall for my father who was also a pas-
tor back then.They kicked him when we
was down, some fought for his position, they
would also tarnish his reputation on newspa-
pers and to think | was pretty much young
back then but | found out that my Father
was not the Superhero | thought he was,
whye Because the congregation at large
did him dirty, publicly even and that furned
my school days for the worst because the
people | thought were my friends would
point fingers at me, not only did that affect
me but my family at large.Having that said,l
changed church for the better and the
best.”

Mayenziwve i

Anonymous:

“I stopped going to church the moment |
realized that church people grouped them-
selves, especially the youth, in those little
groups they made, they looked down upon
others, they made other people feel inferior,
they were so full of pretense and very judg-
mental as well then you ask yourself why
would all those bad habits & scandals un-
fold in Lord’s house of worship.It felt so Vile
which made me feel homeless in a place
that was suppose to be my home.”

Anonymous:

“I never left church for any bad reasons
but, it was a fime in my life where | needed
growth, holistic growth, | changed environ-
ments, | changed church, changed certain
habits, changed friends because | needed
to grow, to do better and learn.”

Anonymous:

“Areligion is a belief until you add a building
then it becomes a business, I've got to real-
ize that churches have turned into business,
a money making scheme that doesn’t even
pay tax its now about money more than it
is about sharing the gospel. Furthermore,
my church did not recognize members who
failed to conftribute financially, it was that
bad, hence why | stopped going to church.”

Mayenziwe Magongo - | pray that God heals the hearts that have been disappointed
and gave up on him, You can give up on church but never give up on God, also bear it
in mind that, going to church doesn’t really make you a Christian but worshiping God and
living life in a way that honors him makes you a Christian. A wise man once said “it is better
to live as though there is God and died then find out there isn’t, than to live as though there

is no God and die then find out there is.”
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Funny Corner

Funny @

Corner

By: Mcola Lohlebako

B Ukhandze bantfu
emcashweni babita-
na ngabo “makhel-
wane"... Nakhe nini¢

B Uyakhanya and
unesishwapha, ung-

umlungu mosi wena...

Pho why u broke?¢?

mLibhayibheli litsi
indvodza ayitsandze

umkayo, alisho nix nje

ngabo baby mama.

B Ujole nemuntfu

lovele anyamalale for

Nno reason, hhayi bo

ujola ne network mosi

wenda.

mUtitjele kutsi
sewumtfolile lo right,
uvele utfole lo righ-
feousness.

W Bunandzi bekubo-
na i-lesbian ihetha
lenye, siyabonga
mbokodvo kusilwela.

4 am pregnant”
“Yesssss we are go-
ing fo have a baby”

“Yefana, asisiso sakho”

H A girl who eats
more than 2 slices of
bread is not “bae”,
ngu “bafo” loyo.

mUmjolo ugcilata
nebantfu bema
medical aid, bowuy-
ini kewena usatilo-
pha umkhuhlane
nge med lemon
nekugubetela.

W Kani ke umjolo
uyayigcilata ne ther-
apist uyive seyitsi “I
need to see a pro-
fessional.”

B Nowune weave
levitsikako ungahlali
ngase fastelweni
ekhumbini uyasid-
lobha, low budget
slay queen.

W Indzaba ye natu-
ral beauty siyayiva
futsi siyayijabulela
but wena faki make
up, uyayidzinga.

B Nangabe i hairline
yakho ihle inyamala-
la phuma ebafaneni
wena sisi, bafuna
kucoftfula lolokukho-
nyana.

M| can’t wait to
get married batsi
nabangikhuba ku
family meeting ngi-
sukume ngidonse
skhiya semoto ngitsi
“lohlala kami siya-
hamba manje”.

“Wow, beautiful”
“Ngiyabonga mn-
gani”

“No angisho wena,
ngisho nayiya imofo
kv background’.

W Utsi usemile elay-
inini lekudla emng-
cwabeni nemphan-
dla yakho, uve batsi
ngu mkhulu wabani
lolotophindza.

B Ukhandze intfom-
batane inebafana
labaningi, (lomudze,
loncama, lomfisha,

lomnyama, losdudla,

lomhlophe).... Hhayi
bo wena stolo se-
mandiya.
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